PRESS RELEASE – 31/01/10

YOUNG FOLK TALENT JIM MORAY BREAKS THE MOULD AGAIN

JIM MORAY CHOOSES TO PRE-RELEASE HIS NEW ALBUM FOR FREE, 

EXCLUSIVELY THROUGH SONGLINES MAGAZINE

On April 30 2010 award-winning folk artist Jim Moray will pre-release his new album exclusively through the June issue of Songlines magazine (#68). Songlines readers will be the first to hear the greatly anticipated ‘In Modern History’, adding it to their collections for free. Never a musician to stick to the prescribed routes, Moray’s world-exclusive partnership with Songlines will see him join only a handful of artists to pre-release albums in this way including Prince & McFly (the Mail on Sunday) and The Kinks’ frontman Ray Davies (The Sunday Times). From June 11 2010 In Modern History will also be available to buy on NIAG Recordings in both standard and deluxe 2CD limited edition versions, once Songlines #68 is off-sale.

Following three albums that have inspired controversy as well as immense critical acclaim, Moray’s strategy for his fourth album is significant: "There’s a lot to be said for trying new things,” he says. “When you’re a few albums in, it’s very hard for people to form a different impression of you. So I wanted to do something interesting and something that’s exciting in itself… to create an opportunity for people to have the CD in their hand and give it a try. Perhaps having discovered the new album for free they might decide to come to a live show or want to investigate what I’ve done before, and we are also releasing a new compilation of tracks from my back catalogue to make that easy to do.”

Moray will capitalise upon Songlines’ international presence: the independent and leading world music magazine is available in 70 countries. Further, with the recent launch of its iPhone/iPod touch app, Songlines has expanded the diverse audience to which it delivers unique and exceptional content. Moray continues: "I’m hoping the partnership will aid in getting my music to a wider audience who perhaps formed an impression based on my first album eight years ago. I want to show people how much I’ve grown since then, and teaming up with Songlines is the perfect way to do that.” 

Publisher Paul Geoghegan says: “We're delighted Jim has chosen Songlines to launch his new album. He's one of Britain's leading folk artists and we've long had an interest in his music and written about his work. We'll be working with Jim as media partner of his gigs over the coming months, as well as promoting the June issue at retail internationally, for both newsstand and record trade. We're also expecting to develop Songlines' distribution of the issue through new channels and particularly the folk sector, targeting independent record shops and festivals. The promotion is expected to double our usual supply at retail, with a total print run in the region of 40,000."

Jim Moray would like to thank the support of CD manufacturers Clear Sound and Vision, without whom, this promotion would not have been possible.

For further information or press queries please contact Paul Geoghegan: 

paul@songlines.co.uk / 020 7371 2777

NOTES TO EDITORS

ABOUT JIM MORAY:

* Jim Moray won three BBC Radio 2 awards including Folk Album of the Year (for Sweet England, 2003) and has received six further nominations.

* Moray’s album Low Culture (2008) was made Mojo’s Folk Album of the Year and received the fROOTS’ Critics Poll award

* Aged just 21 Moray was described in The Daily Telegraph as ‘the greatest leap forward in folk in 30 years’

ABOUT SONGLINES:

* Songlines is an independent magazine, having celebrated its 10th anniversary last year. 

* Songlines is the magazine that looks at the world through its music, covering styles from traditional to contemporary, popular and fusion

* Songlines’ editor in chief is Simon Broughton, co-editor of The Rough Guide to World Music, and is edited by Jo Frost
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